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EMNIXEIPHZIAKO NPONMPAMMA
ANTAMQONIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

&3 EpyaneloBnkn
J AVIaywVIOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ EMNIXEIPHZEIZ

H enixeipnon MEAIZZAPHX ANA. ZQTHPIOZ nou e€dpevel oTnv nepipepeld ATTIKR evTaxbnke otn Opdon
«EpyaAegiobnkn AvTaywvioTikOoTnTac» npolnoAoyiopou 400 ekar. Eupw. H dpdon ortoxevel otn BeATimon TNG
avTaywvioTIKOTNTAG TWV HIKPWV KAl NOAU HIKPWV EMNIXEIPNOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUG,
TNV UI0BETNON ouoTNUATWY TUNoMoinonNg & nioTonoinong, kKa®wc kal o€ branding kar yneiakn npoBoAn.

O ouvoAIkOC npoUnoAoyIiopoc TnG enévduonc eival 200.000,00€ ek Twv onoiwv n Onuocia dandavn avepXeTal OE
100.000,00€ kai ocuyxpnuatodoTeiTal and Tnv EAAAGda kai To Eupwnaiké Taueio Mepipepeiakng Avantuéng Tng
Eupwnaikng 'Evwong.
To enIXEIpNHATIKO OXEDI0 NOU EYKPIONKE NPog XpnuaTodoTnon kail uAonoigital, nepiAappBavel enevoUoEIq
OTIG NAPAKATW KATNYOPIEG:
v’ Mnxavnuata - EEonAiopog
v'MioTonoinon MpoiovTwyv — YAnpeoiwv — Aiadikaoiwyv
v 2Zuokeuaaoia - ETikeTa — Branding
v WYnoiakn MpofoAn
v MeTapopika peoa

v MioBoAoyikd kOOTOG epyalopevwy (VEO NPOCWMIKO)

M&ow TNG CUMHETOXNG oTN Apdaon, N ENIXEiPNON NETUXE:
v BeATiwON TNG avTaywvioTIKOTNTAG TNG
v au&non TngG kepdoPopiag TnG
v €vioxuon TnG eEWOTPEPEIAC
v ENEKTAON TNG Ayopdag KE TN NPoabnkn VEWV NPOoiovVTwV & UNNPECIWV
v €€ao@alion uwnAoTEPNG N0IOTNTAG NPOIOVTA & UNNPETIEG
v au&non TnG napaywyikotTnTag & BeATiwon A&IToupyikwv d1adiKaciwy
v €vioxuaon TNnG €NIXEIpNUATIKOTNTAG

v dnuioupyia / d1aTAPNON NOIOTIKWV BECEWV Epyaaniag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n enixXeipnon ano®EPovVTag opeAnN TNV avTaywvIioTIKOTNTA TNG XWPAS Kabwg

Kal oTNV TOMIKN OIKOVOoWia.
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EIAIKH YMHPEZIA AIAXEIPIZHZ EMAVEK

Evpwnaikn ‘Evwon
Eupwnaikd Tapeio
Nepipepetakng Avantuéng

Me th cuyxpnpatodotnon tns EAAAdas kal tns Eupwnaikhs Evwons



